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On 15th January 2008, FITEC organized a Business Matching 
program with the aim of bringing together furniture entrepreneurs, 
designers and architects. The program was attended by 60 
entrepreneurs as well as representatives from Tabung Haji, Matrade 
and Telekom. The Business Matching program achieved its goal to 
foster business relationships and correspondence among Bumiputera 
entrepreneurs. Organized every 2 months, the program received 
exceptional feedback and response from entrepreneurs. 

BUMIPUTERA FURNITURE 
ENTREPRENEURS AND DESIGNERS/
ARCHITECTS

‘BUsiness MatchinG’



R&D ACTIVITY FITEC_2

Bunk Bed & Queen Size Bed products fall into the category of 
interior furniture products, which was specially created by the 
FDRC Department to provide furniture sets for rest homes under 
the Sarawak Timber Industry Development Corporation (STIDC). 
Prototype development is essential in creating samples of furniture 
produced by the entrepreneurs. It is used as guidelines in terms of 
material suitability, anthropometric, ergonomic, connecting product 
components and the process of producing suitable components using 
current available equipment. 

The application of various materials is used to execute this program, 
whereby the production processing techniques differ according to 
product speciýcations.

BUNK BED

The development of this product design 
is based on modern contemporary concepts 
with unique features in terms of design, 
raw materials usage and production 
technique. Materials used include wood 
panels and solid wood, complete with 
accessories and soft furnishings that 
complement teenagers’ taste. 

The main bed and storage 
compartments are produced using a 
sandwiching system, which uses H.W 
core & nyatoh plywood. This system 
ensures that the product weight is 

QUEEN SIZE BED

The development of this product design 
is based on modern contemporary 
concepts with unique features in terms 
of design, raw materials usage and 
detailed production technique. Materials 
used include solid wood, complete 
with suitable accessories and soft 
furnishings. 

lighter and is compatible with the 
knockdown assembling system.  
Cabinet doors are produced using a 
different ýnishing method. 

The Bunk Bed Set comprises the 
following:

1. Main Bed
2. Additional Bed
3. Open Storage Cabinet
4. Closed Storage Cabinet
5. Study Table

The headboard is meticulously 
produced using jig components in 
order to create a proýled outlook. The 
headboard is connected using mortise 
& tenon to ensure the headboard 
connects perfectly and sturdily. 

Commencement Date	
26 December 2007 

Expected Date of Completion	
31 January 2008

BUNK BED & 
QUEEN SIZE BED
Prototype Development 
Program for Bumiputera 
Entrepereneurs

D&R DEPARTMENT

1. 

2 . Commencement Date	 
31 December 2007 

Expected Date of Completion	  
31 January 2008
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Every year, the development of furniture 
products continues to expand and 
contribute to national earnings. The 
sector’s contributed earnings, are 
expected to reach RM10 billion by the 
year 2010. Therefore, demand for raw 
materials such as wood and iron is 
extremely high, resulting in drastic price 
increase and instability.

Natural resources used in the 
production of furniture products are 
increasingly depleting. Currently, 
various alternatives are being 
developed to replace these resources in 
order to produce furniture components 
without affecting product quality and 
the environment. FITEC also formed 
a joint venture with Fibersit Sdn. Bhd. 
to introduce ýbre composite that 
can be used as part of the furniture 
components. The basic materials used 
include coconut stems, rice husks and 
plastic waste material. 

Venue	
F.I.T Center Sdn. Bhd.,  
Batu Caves, Kuala Lumpur

Date
26 until 27 December 2007

Number of Participants
30 pax

Seminar on Exposure to New  

ôFIBRE COMPOSITEõ Product
This seminar explains the basic 
requirements involved in ýbre 
composite production, research & 
development (R&D) and the main 
elements and processes required to 
produce ýbre composite. Entrepreneurs 
will also enjoy the opportunity to visit 
factories that produce ýbre composite, 
which are used as components in 
buildings or homes.

FITEC is planning to conduct a 
module 2 program on developing 
furniture product prototypes and actual 
application. This new program will help 
entrepreneurs to continue exploring 
furniture product development based 
on the research & development 
undertaken by FITEC.
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Existence of Identity 
The existing identity must represent the 
product characteristics according to the 
marketing requirements and strategies. 
Ideally, the identity has to reþect the 
consumer advantages of buying the 
product. Examples are product lifetime, 
manufacturing quality, user friendliness, 
service warranty, advanced technology, 
environment friendliness, affordability, 
in-trend design and so on.

Brand Marketing Display and 
Coordination 
Producing 2D or 3D graphic images 
that visually represent the identity as a 
brand is important. The usage of these 
brand images will then be coordinated 
and promoted as the trademark for 
the product or company. Examples of 
identity displays are company logos, 
corporate identities, þags, uniforms, 
corporate colors and so on.

The Branding 
Process
The branding process is explained  
brieþy in the following page.

BRANDING

What is Branding?
Branding is identity. Identity refers to the traits and representation 
that depicts an object, individual or event. However, identity turns 
into brand when it is indirectly involved with market domination, 
business management and celebrity appearances in events 
promoting business companies, products or personalities (singer, 
model or actor). Identity also becomes a brand when a well-
known activity, product, location or local community becomes an 
attraction. 

Branding is therefore a process of creating and managing identity 
promotion. It is a method to differentiate and distinguish the 
product market, company or personality from its competitors. 
Branding does not necessarily involve trade activities. Politicians, 
nation leaders, intellectuals and revolutionists often use branding 
to spread their ideas, theories or direction to their target followers 
or market.

Importance of Branding for Companies  
or Business Products
Entrepreneurs who are less successful believe that branding is 
merely a commercial name for a company or product to promote 
sales. They do not perceive branding as a business strategy. It 
is just a promotion technique; one they avoid in order to reduce 
business expenses. 

This type of thinking in today’s competitive business environment 
must me dismissed. The success of a company or product 
depends on the brand it carries. The more favorable your brand, 
the more dominant you are in the market. That is why we ýnd an 
abundance of imitation products and brands in the local market; all 
trying to secure a portion of the market share for original branded 
goods. In fact, some entrepreneurs boldly produce items that are 
similarly close to the original brand. 



Marketing Identity as a Brand 

c.1 	Awareness Promotion - identity/brand 
launch to educate and create awareness 
in the target market. Launching is done by 
districts, in general, or scheduled according 
to promotions during a certain period. The 
purpose is to expose the advantages and 
quality of the product to consumers or target 
markets.  

c.2 	Periodical Sales Promotion - besides 
raking in proýts, this method provides 
training for market control and gives a good 
indication of consumer trust in a given brand.

c.3 	Social Branding - aims to foster deeper 
connection and comfort between consumers 
and a certain brand. It is also one of the best 
face-to-face promotion methods. Examples 
are sponsoring a sports event, charity 
institution etc.

Maintaining and  
Developing Branding 
This is the most important process in 
branding. In order to maintain a certain 
brand , the above processes need to 
be constantly repeated. In this process, 
the brand’s level of market share will 
be evaluated. Proper planning and 
strategies are used to maintain and 
develop the brand. Some of the main 
elements of this process are:

i. 	 Number of products sold via branding
ii. 	 Percentage of market share
iii. 	 Number of buyers or customers
iv. 	 Opening of outlets or branches
v. 	 Increased branding capital
vi. 	 Level of consumer comprehension towards 

the brand

The design concept forms the core of any design 
development project (graphic, architecture or 
furniture). Prior to executing a project, the Design 
Concept is produced as reference and hypothesis for 
the project. 

The Design Concept for developing an open market 
commercial product needs to be closely related to 
the company’s marketing strategy in order to ensure 
the probability and accuracy of buyer acceptance. 
This is due to the high cost of designing a commercial 
product. 

The following aspects are required in preparing the 
Design Concept for marketing strategy:

a)	 Packaging - takes into consideration the branding 
of the product or company, consumer information, 
convenience in bringing home the product and 
product information. 

b)	 Self-Promotion - the design has to be attractive 
to buyers with image characteristics that are easy 
to remember or impactful enough to remain in the 
minds of potential buyers.

c)	 Raw Materials Usage - maximizing proýt by 
choosing raw materials and fulýlling consumer 
needs. The chosen raw materials require a high 
yield for its production purchase value and good 
stock management.

d)	 ‘Product Aerobics’- image characteristics of the 
design must meet the needs of current or future 
consumers/buyers.

Design Concept  
for Marketing Strategy

FDRC BUZZ FITEC_5



Marketing & Industrial Services Department - FITEC/MeCD Export Program 

Program MONTH

Ogatex 2008
MIFF, Kuala Lumpur March
Solone de Mobile, Milan Italy April
III 2008, Index India June
Index Dubai 2008, UAE September
Spoga = Gafa, Cologne, Jerman September
Lawatan Pendedahan Teknikal - China June
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Background	

The FITEC/MARA Vendor program commenced in October 
2007 is managed by MeCD under the Bumiputera Furniture 
Integrated Marketing Program. Using employment offers 
from MARA, FITEC proceeded to develop and execute this 
program.

The objective of the FITEC/MARA Vendor Program 
is to develop entrepreneurs and existing Bumiputera 
entrepreneurs in the open market of the local furniture 
industry. Cooperating with all the departments in FITEC, 
the Marketing and Industry Service Department led its 

Current Activities

Since its commencement, the vendor 
program has received 330 applications 
from entrepreneurs and continues to 
receive new applications to be processed.

Auditing work received from MARA 
for distribution to Bumiputera furniture 
entrepreneurs are as follows:-

Å	 MRSM Pengkalan Hulu Perak
Å	 MRSM Tawau Sabah
Å	 KPM Kota Tinggi Johor 
Å	 Ibu pejabata MARA Kuala Lumpur

Requirements	
The basic requirements are as follows:-

1.	 Registered as a Private Limited Company
2.	 Minimum RM150,000.00 paid-up capital 
3.	 In operation for not less than one (1) year
4.	 A Bumiputera company with 100% 

Bumiputera equity
5.	 Registered with the Ministry of Finance 

under code area 020199 and registered as 
Producer/Manufacturer

6.	 Possess a manufacturer license from the 
Royal Customs and Excise Department 

7.	 Factory operations area must be at least 
5,000 sq. ft. with speciýc basic machinery 

8.	 Registered with an association recognized 
by FITEC and the Government 

FITEC / MARA 
VENDOR PROGRAM

team towards the direction of Vendor Selection, Vendor 
Employment Offer, Vendor Monitoring and Vendor 
Development program. 

127 vendors who satisýed the speciýed requirements were 
put on the Approved Vendor List by FITEC. The approved 
applicants comprise furniture entrepreneurs from various 
ýelds namely Ofýce Furniture, Academic Furniture, Library 
Furniture, Lab/Workshop Furniture, Quarters Furniture, 
Built-In Furniture and Open Plan Partition. All Bumiputera 
furniture manufacturers that meet the requirements are 
eligible to apply for this vendor program. The appointment 
trial term is two (2) years. The company’s performance will 
then be evaluated before extending the term for the next 
three (3) years. The total number of years for this program 
is ýve (5) years. Upon expiry of the appointment term, 
entrepreneurs are encouraged to venture into the open or 
overseas furniture market. 

The total contract value distributed to 
bumiputera furniture entrepreneurs 
under the FITEC/MARA vendor 
program is Seven Million Ringgit 
Malaysia (RM7,000,000.000). 
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Kitchen cabinet making course is one of the most popular 
courses among Bumiputera furniture entrepreneurs. This 
is due to the increasing demand for kitchen cabinets in 
the market, which is in line with the increase in housing 
development that makes kitchen cabinets essential in 
every home. 

FITEC runs this course throughout the year and every 
course has received no less than 15 participants. Due 
to high demand, FITEC extended its participant limit and 
supplemented the course with additional hours. 

KITCHEN CABINET  
MAKING COURSE AT FITEC 
RECEIVES IMMENSE RESPONSE

The most recent kitchen cabinet making course held on 
3-7 December, 2007 attracted 15 participants. Conducted 
by Encik Sabri Bin Yaacob and Encik Abd. Rashid Bin 
Abu, the course successfully produced solid, high quality 
kitchen cabinets. 

FITEC anticipates continued response in 2008 and for 
this year, our focus will cover constructing panels using 
composites and metal as its components, on top of 
producing solid, high quality kitchen cabinets. 
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DATE COURSE FEE

February
18 - 22 Kitchen Cabinet Making Technology (Panel) RM200.00
18 - 22 Metal (Tube Metal) Furniture Making Technology RM200.00
25 - 27 Metal Machinery (Metal Tube Bender) RM100.00

28 Exposure to the Furniture Industry Seminar        _

March
3 - 7 Wood Furniture Finishing Techniques (Advanced) RM200.00
3 - 7 Designing Furniture (Autocad Level 1) RM200.00

10 - 14 Upholstery & Interior Decoration Making Technology (Ofýce) RM200.00
24 - 28 Aluminium Technology (Wall & Ceiling) RM200.00

April
7 - 11 Basic Furniture Carving RM200.00
7 - 11 Metal Furniture Making technology (Sheet Metal) RM200.00

14 - 16 Metal Machinery Skills (Forming And Press) RM100.00

Training  
caLendar fitec 
February-April 2008

Excellent & 
Quality Training

Special Course 
for Bumiputera

The Malaysian furniture exports have experienced  a 
period of impressive growth since 1986, the year the 
Government launched the First Industrial Master Plan. 
From an export value of merely RM120.4 million in 
1986, furniture exports grew rapidly, reaching the one 
billion ringgit mark in 1993. Exports continued to surge 
higher, reaching RM4.4 billion in 2000. It was reported 
that, over the last two decades, Malaysia has been 
charting a steady growth towards attaining international 
standards for furniture products. The country was ranked 
11th place in 2002 and moved up to the top 10 in 2005. 
Among the country’s export sectors, the furniture sector 
has been doing quite well with earnings of RM7 billion in 
2005 and is expected to achieve RM10 billion by 2020. 
On the other hand, its current market share is only 0.73 
percent with the global market for furniture trade valued 
at USD180 billion per annum. 

Despite this, there is plenty of potential in the world 
furniture market and the Malaysian exporters have been 
urged to look for new markets. One example lies in 
United Arab Emirates which emerged as the 6th largest 
export market for Malaysia in 2002. 

The government has instilled various schemes in place to 
enhance the capability of furniture manufacturers so as to 
improve their contribution to the economy. 

What are the issues inþuencing the performance 
of Malaysian furniture manufacturers locally and 
internationally? Experts strongly believe that the quality 
of design is the core issue. Organizing conferences at an 
international level among industry experts and academics 
will be a smart and strategic move towards promoting the 
Malaysian furniture industry locally and internationally. 

Theme	
Internationalisation of  
Furniture Design

Date
28 - 30 July 2008

Venue
Putra World Trade Center  
(PWTC), Kuala Lumpur

Keynote Speaker	
Mr Karim Rashid
World Renown Design Expert

Dr Stephen Wille
Founder and President,  
AKTRIN Furniture Information Centre

Please visit: www.kelantan.uitm.edu.my/2008ifc or 
email us at: 2008ifc@kelantan.uitm.edu.my 

2008ifcx
International Furniture 
Conference
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2.5.1_	Pointer   
It is a better choice for giving 
directions, making choices and 
reacting to what is being displayed 
on the computer. A pointer functions 
between the Graphic User Interface 
(GUI) in the Operating System, which 
displays icons, buttons and so on. 
Examples include mouse, track ball, 
pointer device, touch screen and touch 
pad. 

2.5.2_	Pen Based Computerization   
Mostly used in PDAs. Examples are 
digital pens.

2.5.3_	Speech Recognition System  
It is the earliest method of data entry, 
word processing and computerized 
speech. It changes the digital form 
and analyzes and classiýes speech as 
well as voice patents. Discreet speech 
recognition requires us to pause in 
between words whereas continuous 
speech recognition identiýes speech 
continuously.

2.5.4_	Optic Scanner  
It reads text and graphic and converts 
them into computer digital input 
format that allows the sending of 
data entry directly from the document 
source. Normally used in document 
management systems.

OCR - optical character recognition scanner is 
able to read OCR code characters on product 
tags, price tags and general expenses bills.

Handheld scanner - used to read bar codes 
in supermarkets and uses a universal product 
code (UPC) to represent characters.

2.6_Other Technological Input  
Magnetic stripe - read credit cards.

Smart card - equipped with a microprocessor 
chip of KB memory to store information on debit, 
credit and other types of cards.

Digital camera - allows you to take and 
download photographs to the PC.

MICR - magnetic character recognition to read 
information on cheques.

2.7_Technology and  
      Output Flow Direction  
Today’s trend in business technology 
uses voice reaction and multimedia 
systems with the support of video 
display.

2.7.1_	Video Output 
Video monitor - general computer output, 
which uses the same cathode ray tube (CTR) 
technology used in your TV at home.

LCD - liquid crystal display, which provides 
visual displays for portable computers.

2.7.2_	Printed Output  
Inkjet printer - uses ink sprayed onto paper one 
line at a time.

Laser printer - similar to a copier machine, 
which can produce several pieces in a minute.

2.8_Basic Computer 		
       Storage 
Data in computers are 
represented by binary codes 
ON = 1 while OFF = 0.

Bit is the smallest data 
element.

Byte is equal to 8 bits, which 
represents 1 character.

ASCII is a computer standard 
code that represents numbers 
and alphabets in combinations 
of 1 and 0.

2.8.1_	Storage Capacity 
KB - 1024 (210) bytes. 

MB - 1 million bytes. 

GB - 1 billion bytes. 

TB - 1 trillion bytes. 

MANAGEMENT 
INFORMATION SYSTEM

to be continued in the 
next issue...

Part 2 (continuation)
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Gain a better 
perspective... 
on Malaysian 
furniture design 
and quality.
On the lookout for good design and  
good quality furniture? 

Or seeking the best platform to market  
your furniture product?




